
With 40% of all mobile users saying they’re Extremely 
Interested in a custom home screen solution, the home 
screen’s impact will be felt across the mobile ecosystem.
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And across all categories, if 
your app might be used to 
“kill time”, your user base 

is looking for a home 
screen solution.
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Game, Sports, 
Social and other 

types of app 
users certainly 
have di!erent 
custom home 
screen desires, 
but 6 qualities 

really stand out 
for everybody.

Complete lock and 
home screen 
takeovers ideal for 
only a segment 
users

The Wireless Carriers 
have unique opportunity 
to allow limited free 
usage to capture market 
share and ad revenue

Push Notifications 
don’t solve 
consumers’ needs

Initial Facebook
Home design was 
doomed from the 
start
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